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VISION MISSION

We are a happy family of good attitude talents 

who share the same meaning dreams and

walk our value together to deliver world -class

products and service to meet even 

unrecognized needs of our client 

as well as their employees.

To help the employees

of our clients to work

better & live happier
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Humatrix
First Version

2005
Start with 30MB THB
Spun off from PWC

2003
Humatrix

Pure Web-based

2011

OUR 19 YEARS JOURNEYIN HR DOMAINS

Listed in SETExpanded to Singapore & 
Malaysia
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TICTA
Award Winner

Winner of SET Awards
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HUMANICA AWARDS JOURNEY

Bai Po 
Award Winner

2015
NIA

Top Ten innovation

2010



OUR PAST PERFORMANCE

REVENUE

CAGR
+20%
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OUR PAST PERFORMANCE
NET PROFIT
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C o n f i d e n t i a l

LONG TEXT WITH PICTURE 
PRESENTATION
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Years of 
Experience

Offices in Asia
Thailand | Indonesia | Singapore
Malaysia | Philippines  |  Vietnam

Current
Employees

Active 
Clients

Employees under 
our care

The #1 HR Solutions Provider in 

HUMAN CAPITAL 
MANAGEMENT

BENEFITS 
MARKETPLACE

INSURANCE

INVESTMENTS

LOANS MANAGEMENT

RETIREMENT

Workplaze



Top Clients

Since 2004, 30,000 Employees across 90 properties in 6 countries

Use HR, Attendance, Leave, Training and Payroll

Since 2015, 24,000 Employees across Indonesia 

Use HR, Attendance, Leave, Talent, Recruitment and Payroll

Since 2016, 22,000 Employees across Indonesia over 700 offices

Use HR, Attendance, Leave, Talent, Recruitment, Claim and Payroll

Since 2008, 65,000 Employees in facilities outsourcing

Use HR, Attendance, Leave, Talent, Recruitment, Claim and Payroll

Recent Wins

13,000 employees across 40 full hospitals and 

multiple clinics

Implemented HR Core, Talent and Great Day

Deal size Ṝ8.1 billion IDR (USD560K) in Mar 2021

51,000 Employees in delivery startup

Implement HR Core and Great Day

Deal size Ṝ6.3 billion IDR (USD 430 K) in Dec 2020

Since 2009, 23,000 Employees across Indonesia 

Use HR, Attendance, Leave and Payroll

Since 2015, 25,000 Employees and payroll outsourcing for 15,000 

Use HR, Attendance, Leave and Payroll

47,000 Employees across Indonesia over 700 offices

Implement HR, Attendance and Payroll

Deal size Ṝ6.3 billion IDR (US$430K) in Dec 2020

Since 2019, 2,500 Employees across Indonesia 

Use HR Core and Great Day
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Prepared for The Future Of Work

ENERGY & RESOURCES 

OTHER ICONIC BRANDS
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CUSTOMER BASE LIBRARY
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CUSTOMER BASE LIBRARY



2019 2020 2021F 2022F 2023F 2024F 2025F 2026F

Humanica DataOn

5-year CAGR for 2022 -2026 
is approximately 20% 

PRO FORMA REVENUE

C o n f i d e n t i a l
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FINANCIAL RESULTS
6M -2022



REVENUE by PRODUCT

Revenue grew 
by +43.7mb 

or +12%

Å HR solution +38.7 mb from 
Consolidate of DataOn
(25/05 - 30/06/22) +35.1mb 
and Existing business 
+3.6mb

Å Financial solution +5.0 mb

+43.7mb
(+12%)



REVENUE by NATURE

Recurring grew by 
+46.7mb or + 19.6% from 

Consolidate of DataOn (25/05 
- 30/06 /22) +23.4mb and 

Existing business + 23.3mb 
from

headcount grew for both 
existing and new clients from 

recovery of COVID

Non -Recurring dropped by 
-2.8 mb or -2%+43.7mb

(+12%)



GROSS PROFIT

Gross Profit 
+15.4mb from 

Consolidate of DataOn
(25/05 - 30/06/22) 

+19.4mb and Existing 
business -4mb

+15.4mb



SG&A EXPENSE

SG&A increased -10.5mb from 

ÅConsolidate of DataOn (25/05 -
30/06/22) -11.7mb

ÅExisting business +1.2mb from 
staff cost saving

-10.5mb



OPERATING  PROFIT

Operating Profit 
grew

by 4.9mb 
(+5.7%)

From Gross Profit 
+15.4mb 

and SG&A 
-10.5mb

+4.9mb



NET PROFIT

Net Profit dropped -14.8mb 
from

ÅOperating Profit +4.8mb

ÅUnrealized Loss on 
valuation of financial 
assets -20.9mb

ÅOther income +3.3mb 
from exchange gain

ÅShare of profit from 
associates -3.1mb

ÅFinance cost Ṝ0.4mb 

Å Income Tax +1.3mb

-14.8mb



Liabilities grew +180mb 

Å Consolidate of EǈʆǈÂȿṭɸliabilities +200mb
Å Accounts Payable -20mb

BALANCE SHEET

ASSET GREW +2,134mb from major change of

ÅUnallocated costs of business acquisition of DataOn Group 
+1,986.9mb

ÅConsolidate of EǈʆǈÂȿṭɸassets +211.2mb
ÅFinancial assets decreased -62.0mb from unrealized loss of valuation 

Equity grew +1,954mb from 
ÅShare capital and share premium +1,986.9mb from increase of share for 
EǈʆǈÂȿṭɸacquisition

ÅNet profit for the period +75.7mb 
ÅDividend paid -68.0mb
ÅOCI decreased -52mb from decrease in valuation of investment in 

SECURE



NEW WINS  2021 & 2022 


