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VISION

We are a happy family of good attitude talents
who share the same meaningful dreams and
walk our values together to deliver world-class
products and services to meet even
unrecognized needs of our clients as well as
their employees.

&
MISSION

To help the employees
of our clients to work
better & live happier



OUR 18 YEARS JOURNEY IN HR DOMAINS

7 o NEN ) Bz

Start with 30MB THB Humatrix NIA Humatrix BOI Enterprise Bai Po
Spun off from PWC First Version Top Ten innovation Pure Web-based Software Certified Award Winner

: PP HuMANICA.



OUR 18 YEARS JOURNEY IN HR DOMAINS

g il fé/}/ Senix 9

AWARDS
2020
TICTA Expanded to Listed in SET Acquired Tigersoft Launched Benix Winner of SET Awards
Award Winner Singapore & Malaysia to expand reach in to offer Employee Total “Best Innovative
SME market Benefits Solutions Company Awards”

5 PP HuMANICA.



YEARS
OF EXPERIENCE

TECHNICAL
EXPERTS

OFFICES IN ASIA
THAILAND | SINGAPORE | MALAYSIA

EMPLOYEES
UNDER OUR CARE

PROFESSIONAL
STAFFS

ACTIVE
CLIENTS

P50 HUMANICA.



2020-2021 IN REVIEW

OUR PERFORMANCE
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-VOLATILITY - -UNCERTAINITY - -COMPLEXITY - -AMBIGUITY -
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GROWTH IN 2020

FORECAST IN 2021

ECONOMY GROWTH

BASED ON TH / SG / MY

-5.6% MALAYSIA

Malaysia’'s worst

performance since 1998
Asian Financial Crisis

+6.5% MALAYSIA

Malaysian government’s
optimism

-6.1% THAILAND

Thailand’s economy
contracted at its fastest
pace in more than 2
decades

+2.8% THAILAND

Lower forecast mainly due

to delay in restarting
tourism

-5.4% SINGAPORE

Singapore's worst
contraction since
independent

+4% SINGAPORE

Riding on recovery of
expansion of manufacturing
and improvement in
economy of key trading
countries
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INFO - TECH SPENDING

FOCUSING IN THAILAND

2021 FORECAST

LIST OF PRODUCTS / SERVICES 2020 SPENDING 2020 % OF CHANGE SPENDING 2021 % OF CHANGE
DATA CENTER SYSTEMS 24.80 -11 % 27.50 10.9 %
ENTERPRISE SOFTWARE 40.40 4590
DEVICES 16170 145 % 176.90 9.5 %

IT SERVICES ©0.10 -3.5 % 58.90 -2.0 %
COMMUNICATIONS SERVICES 349.20 -09 % 359.00 28 %
OVERALLIT 636.20 -49 % 668.20 50%
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REVENUE FROM SALES AND SERVICE

Year on Year

Sales and service revenue
dropped by -4.3mb
or -2.5% YoY

Q12021 -169.3mb
Q12020 -173.6mb

2017 2018

- HR Solutions - Financial Solutions

2019

2020

Q1 2021
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REVENUE FROM SALES AND SERVICE BY SEGMENTS
Year on Year

HR Solutions revenue dropped
-6.0mb or -4.0% YoY

Financial Solutions revenue

grew +1.7mb or +7.8% YoY 173.6 169.3
+1.7
(+7.8%)
Q1 2020 Q12021 Q1 2020 Q12021 Q1 2020 Q12021
HR Solutions Financial Solutions Total
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REVENUE FROM SALES AND SERVICES BY NATURE

Year on Year

Recurring revenue declined
-3.6mb or -2.9% YoY while
non-recurring revenue
declined -0.7mb or -1.4%
YoY.

70.8% of revenue from
sales and services in Q12021
was recurring revenue (Ql
2020: 71.1%%)

Non-recurring revenue

made up 29.2% of revenue
in Q12021 (Q12020: 28.9%)

478.9

2017

- Recurring

CAGR
+14.5%

515.1

2018

Non-recurring

149.9

237.3

Q1 2021
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GROSS PROFIT
Year On Year

Gross profit margin
decreased to 42.8%
compared to 46.5% in
2020

2017 2018

- HR Solutions
- Financial Solutions

-A- GPM%

2019

334.9

2020

Q1 2021
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GROSS PROFIT BY SEGMENTS

Year on Year

HR Solution:
Gross profit decreased -8.4mb or

-11.2% YoY with GPM% dropped to
45.6%.

Financial Solutions:

Gross profit increased +2.4mb or
+66.7% YoY with GPM% improving
to 25.3%.

Total:
Overall GP declined -6.0mb or
-7.6% YoY.

-8.4
(-11.2%)

74.9 66.5

Q1 2020 Q1 2021
HR Solutions

+2.4
(+66.7%) l

25.3%
A

16.5%

= N

Q1 2020 Q1 2021

Financial Solutions

45.2% 42.8%

78.5 72.5
m [ 6.0 |
74.9 66.5
Q1 2020 Q1 2021
Total
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SG&A

SG&A increased by 9.6mb or
29.7% YoY with SG&A% of sales
inching up from 18.6% in Q12020
to 24.7% in Q1 2021.

The increase of 9.6mb was mainly
due to increase in staff cost and
initial operating cost of new JV.
Benix Limited.

24.7%
22.3% -
203% -4
189% A
17.3% e 160.2

-
-

2020 Q12021

Q1 2021 SG&A Breakdown

Other G&A

Marketing, traveling and communication Staff cost

Office space, utility, stationary and repair & maintenance

Professional fees '5 5o

18.2%

Depreciation & amortization

Bl sGaA - A - SG&A%

Note:
SG&A% calculated as a percentage of revenue
from sales and service

"y
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NET PROFIT & EPS

Net profit at 34.1mb, -13.6mb or
-28.5% YoY with NPM% inching 164.9 B Net profit to owners of the parent
down from 27.5% in Q12020 to - A- NPM%

20.1% in Q1 2021. EPS

Reported EPS was 0.05 baht,
compared to 0.07 baht in Q1 2020.

2017 2018 2019 2020 Q1 2021

0.14 0.18 0.21 0.24 0.05
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BALANCE SHEET

Assets Liabilities

1,666.2 350.5

1,591.7

2017 2018 2019 2020 Q12021 2017 2018 2019 2020 Q1 2021

- Current Assets - Non-current Assets - Current Liabilities - Non-current Liabilities

”// [X] HUMANICA



BALANCE SHEET

1,315.6

1,266.9

0'26 0.27
0.15
0.11 0.10
2017 2018 2019 2020 Q1 2021 2017 2018 2019 2020 Q1 2021
Equity Liabilities to Equity

/// [¥] HUMANICA



CASH FLOWS

FCF: 280.2mb

1
1
1
:
1
! -8.5
| 3.0 .
1
1
1
1
|
1
1
1
1
1
1
I
1
246.8 !
1
1
1
1
1
}
I ,,,,,,
1
1
1
1
1
1
i |
Cash & cash EBITDA  Changein Cashtax Othernon- Capex (PPE Business Net Loanto  Dividends Lease FX Cash & cash
equivalents opearting payment cash items & Software) acquisition portfolio other received liabilities differences equivalents
1/Jan/2021 assets & (net) investments payments 31/Mar/2021
liabilities (principal

+ interest)

We generated free cash flow of 280.2mb in Q1 2021, which was used to pay business acquisition (17.7mb) and
investments (30.1mb).

Cash & cash equivalents was 225.0mb, a decrease of 21.8mb from 31 Dec 2020 level.

7 X Humanica



BALANCE SHEET

Cash
Account receivables
Current contract assets
Inventory
Investments in financial assets
Fixed assets
Intangible assets other than goodwill
Goodwill
Computer software under development
Right of use assets
Other assets
Total assets

Account payables
Current contract liabilities
Lease liabilities
Other liabilities

Total liabilities
Total equity of major S/H
Minority interest

Total equity

88.14
105.40
33.08
650.08
31.95
1561.56
35.16
21.46
39.28
1,156.11
45.05
21.07
9.82
35.73
111.67
1,044.44

1,044.44

111.34
95.96
22.36

669.79
51.21

165.45
35.16
12.03
63.49

1,226.79
38.16
20.75

9.76
38.64
107.31
1,119.48

1,119.48

159.47
114.23
24.58
9.42
641.45
40.11
200.99
108.62
27.43
49.28
1,375.58
48.50
47.17
3.88
82.10
181.64
1,193.94

1,193.94

246.80
118.44
30.35
14.98
620.06
44.65
176.16
108.62
34.19
128.83
68.57
1,5691.66
59.16
47.82
137.63
80.20
324.80
1,265.63
1.23
1,266.86

225.04
135.43
29.56
17.80
652.28
49.22
202.33
108.62
4.94
153.11
87.85
1,666.18
38.14
62.01
163.61
86.82
350.58
1,307.08
8.52
1,315.60
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INCOME STATEMENT

Revenue from sales and services
Cost of sales and services

Gross profit

GPM%

SG&A

SG&A%

Operating profit

OPM%

Other income

Share of profit from associates
EBIT

EBIT%

EBITDA

Finance cost

Income tax expense

Net profit

NPM%

Net profit attributable to:
Equity holders of the Company
Non-controlling interest of subsidiaries
EPS (THB)

478.88
(289.96)
188.91

39.4%
(82.75)
-17.3%

106.16
22.2%
3.50
109.66
22.9%
155.43
(0.80)
(11.41)
97.45
20.3%

95.08
2.36
0.14

515.11
(285.52)
229.59

44.6%
(97.59)
-18.9%

132.01
25.6%
8.12
140.13
27.2%
186.68
(0.63)
(17.74)
121.75
23.6%

121.91

0.18

599.53
(335.26)
264.27

44.1%
(121.85)
-20.3%
142.41
23.8%
14.34
1.93
158.69
26.5%
213.95
(0.43)
(14.52)
143.73
24.0%

143.73

0.21

719.82
(384.97)
334.86
46.5%
(160.25)
-22.3%
174.61
24.3%
20.53
0.93
196.07
27.2%
274.07
(8.37)
(22.84)
164.86
22.9%

165.75
(0.90)
0.24

y/ 4 " [X] HUMANICA

169.30

(96.81)
72.49
42.8%
(41.79)
-24.7%
30.70
18.1%
9.81
0.48
40.99
24.2%
40.99
(2.34)
(4.59)
34.06
20.1%

35.64
(1.58)
0.05



OUR WAY FORWARD

2021 & BEYOND
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HUMANICA PORTFOLIO

HUMANICA GROUP PRODUCTS AND SERVICES

CPO HRO EMPLOYEE ERP CFO CORPORATE
SERVICES BENEFITS SERVICES SERVICES

g =2 & i

HR DIGITAL PLATFORMS )
. s n P eusiness ORACLE" Office &-corroratE
HUMATRIX <ZTIG=R =eniX o Conicle - % NETSUITE Mate  SErvices

="
|-
—
]
—

PLATFORM PARTNERS (HR)

AlS PH
-emx LearnDi CAAR BBcare24 RraBBITCASH
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XFace200+

Temperature measurement technology
with real-time display to prevent
high-temperaturepersonnel from
accessing a specific area.

Contactless recognition technology

Fever detection and masked individual identification

Anti-spoofing algorithm for facial recognition against
almost all types of fake photos and videos attack

High-speed biometric access control terminal with facial
recognition. 3-in-1 palm recognition (Palm Shape, Palm Print
and Palm Vein) is performed in 0.35 sec per hand

Features

- Visible Light Facial Recognition . Operational in low light areas

- Prevent counterfeit from using photos or videos - The scanning distance is 0.3-2 meters.
- Verification through Face, Fingerprint, - Temperature measurement technclogy.

Palm, and Password

Visible Light Facial Recognition -0

Degrees

i | T L Q
The scanning distance is 0.3-2 meters. el

XFace200+ measures body temperature. If the person's temperature exceeds 2 given
criterion, he will not be able to pass through. The device helps prevent the spreading of
COVID-19 within an organization. Additionally, the detection range of the device is 30-50
centimeters, reports the result in under 3 seconds, and recognizes faces within the 30
degrees angle.




E-LEARNING INTEGRATION

Alternative e-Learning platform, Humatrix's integration out of the box.

= Conicle 2 =«

L.
Q Conicle All-in-One Success Platform
9:41 AM = s oo
Department: HR Development
Modern Learning Platform Conicle B | R
@ Walcome back; B COURSE CLASS SURVEY TEST ONBOARDING LEARNING PATH
. . . . . o
Conicle Platform is the revolutionized enterprise-class e i
. - n
learning and development solution to empower
z
organizations and people to learn and develop faster, Eﬂ s E ik E? S
o
easier and better. Anywhere. Anytime. .
Not Start (2) Waiting for Approve (0) Waiting List (0) Form Required (0) In Progress (2) Verifying (0) Completed (0)
NEWS UPDATES Seemore > -
Failed (0) Canceled (0) Rejected (0) Expired (4)

Mobile | Blended | Data-driven .s

Course on Wood...

English at Work Ethereum

»

COURSES See more > ANDROID Developer
— DEVELOPER
- . Course
English at Work How to be Android The Essential Developer Ethereum Developer
Developer Course Course

How to Sell on Amason  How to Sell on A




Conicle ccess Story

&, 350,000+ Users Eﬁi\ Revenue growth 16x from 2015-2019 33mb+ Revenue

ka3 CIMBBANK

CIMB Smart Learning
Management System

2\
_ 41>
mews | 7' Be T>ether

Mobile Learning
On-the-Go Be TéSether

~AIS

The Digital Learning Hub

dether Be T6>ether

Enhance CIMB People e =
Development and Training
Process with Modern & B SL’:sBmmm
Movable Learning Solution.
Anywhere. Anytime.

@20

Implementing all Conicle learning .
platforms: ONDEMAND and
CONNECT. to develop and grow all
teams in the company from AlS
HQ to all departments and
branches all around the country.

AlA and Bangkok Bank Mobile Training
Solution is designed for support branch
staffs to learn about new product I
knowledge with self learning on-the-go
application ANYWHERE ANYTIME.

AIS or Advanced Info Service
Public Co., Ltd. is Thailand's
largest mobile phone operator with
more than 40 million subscribers
providing full length of digital
products and services.

‘ \ ®2 | Unilever Z
AR - T Z g KING POWER
e el Training On-the-Go « LA :
amusmsiseu : Completed Applying Conicle ONDEMAND — : ' ' KPG Digital Leafning

unisouidosdiu

and LIVE to broadcast company's

Coke for McDonald’s : _ e e
: = > : ass to business partners - : ; anagement System
Mobile Trammg i - S g y

- y mobile device anywhere anytime. L e ; Unilever
h oyt R i Kotwork To enhance King Power Group HRD and
O n -t e" G O Unilever is one of the world's Training Process with Smart, Modern &
2.iomou 1. inleitos s fos largest consumer goods | Movable Learning Solution.
° = company. Its products include i

Coke and McDonald's Mobile Training
Solution is designed for support branch

food, beverages, cleaning agents
vt Pt
[ 1\ [t 7 e ot e Anywhere. Anytime. Without boundary.

4. mesfilvinmaves CSD
om

5. 0:15fi0 Qualty Index

staffs to learn about CocaCola machine

with self learning on-the-go application
ANYWHERE ANYTIME.
oty CONICIE



HOW BENIX HELPS..?

You'll Be A
Caring Employer

Let us simplify all complexities for you

COMPANY B BENIX

NNNNNNNNNNNNNNNNNNNNNNNNNNNNN



HOW BENIX SUPPORT YOU

BENIX A COMPANY BY HUMANICA

Promotion
[ ] New Home
Marriage ﬁ Leave Job
New Job ® w ® Retirement
. [\ A ‘ ~ .

TL?',J / 'n H

o
PHYSICAL CHRONIC

E INSURANCE FITNESS MINDFULNESS TELEHEALTH DIEASE CARE
<
@)
I<_E FINANCIAL SAVINGS INVESTMENT RETIREMENT TAX ADVENTAGED
< WELLNESS PRODUCTS PRODUCTS PLANNING PRODUCTS
(]

BENIX TRAINING PRESENTATION_HMC



HUMANICA’S HEALTHCARE ECOSYSTEM

High-level view of integration and relationships of Humanica, Benix, and PharmCare Health Venture

Healthcare services

Vendors
Customer-Facing Interfaces Humanica Data Platform PharmCare Data Platform
®S

Complete . integration and
product and Benix: listings PrslarmCaég(re Healthcare -~
service offerings ervices . =0
Humatrix App |« InsurTech & Providers Mgmt. Services

Marketplace ®@

Wellness &

@@?@?@

. Customized . .
Benix App insurance L(;festyclje stel_rvtl_ce
< policies and product listings

Insights, trends, and Key Units

product-development . . L .

consultations Humatrix App: User-facing interface with
personal, employment, and work-life data

Be Wellness & . — :
) Benix App: User-facing interface with employee
Insurance Partners endo g Lifestyle g Y

benefits and marketing & consumption data

Benix Insurtech & Marketplace: Complete

. ‘ listings of insurance policies, products, and

‘ services available to Humatrix and Benix users
@ ‘ PharmCare: Healthcare services & provider
Vendors network management with healthcare and

services data




Operating Model: How the Health Venture will plug into Humanica-Benix

Details of PharmCare, our planned Healthcare Services Network, and how we will integrate with the ecosystem

Humanica Data Platform and Intelligence PharmCare Data Platform and Intelligence

Integrated Data Analytics, Product and Data Security, Sharing of insights, ¥ Comprehensive Data Analytics, Data-driven Health [J Data Security,
Employment & Insights, and Services Planning | Anonymization, trtentds,_an(ti dri Patient Single- Insights, and Services and Anonymization,
onsumption Data rends ecruitmen and Encryption : iew rends igital Tools and Encryption
c tion Dat Trend & Recruitment dE ti ;rr:dﬁ%'teg sorvices | Vi Trend Digital Tool dE ti
development .
Data from employment platform Data from Wellness & Data from Healthcare services,
and insurance subscriptions Benix Lifestyle services Health Providers products, and monitoring/tracking
. Vendors Mgmt. - Management -
Customer-Facing Interfaces d Wellness & Lifestyle Healthcare Services
] Wellness Lifestyle PharmCare Elderly Care Physio- Other Health
Humatrix App Services therapy Services
1 - Healthy food - Travel and retreats
programs - Restaurants - Pharmacy - Care-tak O _
] - Fitness, Gym, & - Consumer - TelePharmacy _ err:ing f':)me ] S:r::nrgfnd } E:slt#egtgecks
Benix App Yoga products - Drug fulfilment - Hospitals rograms - Dermatology
- Spas and Beauty - Gadgets and - TeleMedicine e E)Tegle- - Dentistry
- Activities and Technology - Nutritionist consultation - Health products
workshops - Art and music - Consultations on (vitamins
- Other wellness - Lifestyle Events health products supp/eménts "
programs and Q health ’
ackages PHARM at home mo_re) o
Benix: P g CARE - Risk Monitoring &
(;s m Assessments
InsurTech & ez DA =S SN0 A - Preventative care
Marketplace Interface: Customized Magento- PHARM Interface: PharmCare-developed Health
based Vendor Platform CARE Service Provider Platform
Online services . L L ey . .
egraton and Gffine Products:istad on Benix Marketplace Ornine services: nteralon o userfacng nferfaces (Humelrx & Beni) for seamcss
Service and product e | ;
listings SN 6 [EEH @ B W e Offline services and products: listed on Benix Marketplace




LeernDi, ...

‘ ‘ To create the value of education as well as to support the learning
with Technology to uplift the potential of People, Organization, Society and Nation

in stably and sustainably moving forwords ”

66
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Kan Trakulhoon

Board,
Advanced Info Services Public Company Limited

Kantima Lerlertyuttitham

Group Chief Human Resource Officer

Advanced Info Services Public Company Limited




LeernDi

=" AIS academy

AlS ACADEMY s =

LearnDi
| ' earnvi
Internal FOR THAIS

All Categories

~. . : - - to all stakeholders
M for AIS Customer & Partpers

CYBER WELLNESS COMMUNICATION LANGUAGE

Popular Courses Qserch [ Vrer

Open learning opportunity

o |IGITAL _

cleX edX
AIS v Gt INTOUCH THAICOM

U -

PLATFORM

PacRim

Own Content




| o ~ Breaking the Traditional Learning Eimitation
S TNV A into The World of Digital Learning

»
/ y ' '
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L Di §
" :

Digital Learning Platform

“Change the way you learn”



LeerrnDi

AlS Academy

=+ PLATFORM CAPABILITIES

“LearnDi Digital Learning Platform”

COMPETENCY
ASSESSMENT

g EI‘]

X ONLINE COURSES

s

ACADEMYFT"ﬁA;s

=

LEARNING REPORT 7 ) e [ty | Bz, 1o
MANAGEMENT e

& ANALYTICS LeernDi]

o

DIGITAL CREDENTIA LEARNING
(BADGES & E-CERTIFICATE) COMMUNICATION




FEATURE DETAIL

"LearnDi Digital Learning Platform”

COMPETENCY ASSESSMENT

Start your learning via LearnDi competency assessment,

LearnDi will recommend suitable courses for you.

=

Co-develop by LearnDi and Faculty of Psychology, mmiw imﬁﬁfia::mmmm
Chulalongkorn University @ 06 6 O
~ e
& B ) ) i
AUANLNSNUSHSNSWE NS (r&u (554 -rm;;-‘l:ul:'i‘)“‘i:;s agnacSoun
Competency —
Assessment @ 0 © © @

g e )

wieulvindaduinadnnisawananisrinu

Woasunwiluidlfoiunsin

| Gueninsalfinowsouinaa M- Ka-vou SnRIRLAU fugSuiio
FeWrnawaUWUS T ndu

I KB —
@ © 0 © @
% o =
SuRoUANTUSRUGAAART 4 U Znsn

Ak Imm.:‘lnu qlauntneite- anmWnu A WALWUSAU
mmmmmm

<

=7AIS Academy

40 competency
assessment questions

Leqrnnl

AISAM

Get your recommended course

from.assessment result
v»




“=TAIS acadery
Qb
S %
R M

Networking & Partnering

ent ) -

%
o Creativity %i
O, O

Digital Literacy "1

&

Leadership

oR
Pt
Development @

(Content Mapping)

Competency

 Assessment |

Complex Problem Solving

ent Journey



@ FEATURE DETAIL LeernDi

”LearnDi Digital Learning Platform” AIS acotoms

EI:'_I ONLINE COURSES MANAGEMENT
Course management and course upload system,

Learners are able to manage their courses and tracking their learning status.
*Course upload system g
— (To-Do / Doing / Done)

(- ~=ean, v 2 &\\

Learner can track their learning status (To-Do / Doing / Done)

Learner can access to online courses

from everywhere, every time and.any devices.
.

Data Analytics Trend

Filter by Oong Q { Filter
e . . _

= = i MV Loarning A=) s v
= =leamDdi Q_ search (B My Learning b A B8 . CHRO 062
=

Category : IT

Content Provider : AIS Academy

OVERVIEW

CURRICULUM

Total1s

00:05:25 00:00:00

\

(* Relate with Package)



CONTENT CATEGORY >

&

Information Technology

Finance

Marketing

200 ++ Le'LﬁEj
Courses

‘
Management



@ FEATURE DETAIL

”LearnDi Digital Learning Platform”

EI'] LEARNING COMMUNICATION (BANNER / CALENDAR / NOTIFICATION)

Stay up-to-date with new course information!

So, learner won’t miss out on any courses.

*Course assignment } |

notification

= Leandi Q_ Ssearch 1B My Learning v A B .c»mo 062 ~

nnnnn

&

vAIS
ACADEMYiiuis

*Create
Course banner }
(For promote)

Latest Courses

loT Satellite

Cloud Computing fiu Ne
COMPY;
aov® Honu:{*c

Normal

_

mARKETING Brant Branding for Beginner
for BEGINNERS

k2
m unuINMALABUGDMISAY
= Nimital Trancfarmmatine

A

m ® O

LeernDi

= AIS academy

All Calendar
07 May 2021

tizen Developer (Y2021)

Learning Calendar shows

daily learning courses

(* Relate with Package)



@ FEATURE DETAIL LeernDi

”LearnDi Digital Learning Platform” =TAIS acatos

e e

: ="Learn. a3 enB & \

FOR THAI.

DIGITAL CREDENTIAL (BADGES & E-CERTIFICATE) loT Satellite

IR . P o r o e
Certify your skills with LearnDi “e-Certificate” |

Person Enrolied

and earn “Digital Badge”, the new digital learning tool 31 /00

Up next

to amplify your learning journey on social profile.

Content Provider : AIS Academy

OVERVIEW

® 456 views

Total 05:41
A= U ' CHRO 062 ~ No Expiry

1 material

@ My Learning

CERTIFICATE OF Completed 1 out of 1 ltem
DIGITAL CONTENT PRODUCTION Earn & Share:

COURSE COMPLETION FOR ‘ Get your Digital Badges with
exclusive LearnDi Learning

Pathway and share on your
CURRICULUM

Total 1 section with 1 material

COMPLETED ON OCTOBER 1, 2021 social profile.

- ESSENTIAL SKILL FOR THE FUTURE OF EDUCATORS THAILAND -

00:05:41 00:06:11
Learner get their e-Certificate }

PRONG THARAWANICH, Ed.D
HEAD OF AIS ACADEN

_ No Expiry / )

After finish their course.

N et *Coming Soon




@ FEATURE DETAIL LeernDi

”LearnDi Digital Learning Platform” *Able to export learning report “=TAIS ety
by course or learner.

0=|| LEARNING REPORT & ANALYTICS
— Employees’ learning report for HR Team (or Platform admin)

to analyze and plan your organizational learning journey in Digital Era.

K

Dashboard

Overview

Operating System (OS)

*HR teams are able to access overview

information of learners’ learning }

via Dashboard

(* Relate with Package)



THREE-YEAR GOALS

THE ROADMAP
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CORPORATE OBJECTIVES 2020 - 2022

THE PAST YEAR OBIJECTIVES

01 THE FIRST OBJECTIVE
HAPPY WORKPLACE
FOR THE RIGHT PEOPLE

02 THE SECOND OBIJECTIVE
INTERNAL SYSTEM FOR
PROCESS IMPROVEMENT

03 THE THIRD OBIJECTIVE
COMPLETE HCM + ERPSOLUTIONS
FOR ALL MARKET SEGMENTS

04

05

06

THE FOURTH OBIJECTIVE

SECURITY, COMPLIANCE,

RISK MGT. & ESG

THE FIFTH OBJECTIVE

SUCCESSION
AND TALENT PLAN

THE SIXTH OBJECTIVE

MICRO SERVICE, BIG DATA,

RPA, OCR & Al

[(¥] HUMANICA
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CORPORATE OBJECTIVES 2021 - 2023

O-I HAPPY WORKPLACE FOR THE RIGHT PEOPLE

02 RIGHT VALUE PROPOSITION FOR DIFFERENT MARKET

(O 3 CLIENTS EXPERIENCE

[(¥] HUMANICA



THANK YOU
Any questions?

You can find me at

« Soontorn.D@humanica.com
e WwwW.humanica.com

Disclaimer:
Items published on this presentation are intended to provide financial information or business information of HUMAN.

Some forward-looking statement may be based on management'’s view at present time. These information are subject to
certain risks and uncertainties that could caused the actual result to be different from what was stated. The management

undertakes no responsibility on the change after the date of this presentation.
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