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VISION

We are a happy family of good attitude talent
who share the same meaning dreams and
walk our value to deliver world-class
products and services to meet even
unrecognized needs of our clients

as well as their employees.

MISSION

To help the employees
of our clients to work

better & live happier
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Revenue and EBT THB

B Rewenue == EAT

1,000
o FELETE ST S PPLT S LS

= 21% 5 Year historical and projected CAGR
« Projected EBT Margin increase from 25 to 3%

« Ba% Revenue from core Workploze related
products, B8 9% from HR product related

FINANCIAL HIGHLIGHTS

2023 Revenue THB (M) Projected
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Revenue by Product 2023 Projection THB (M)
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102%

HDR

99%

Annual
Customer
Retention

4.7/5

Customer
Sotistachion

32%

M 2023 Revenue
Growth

14%

Trgenic Eevenos Growth

0.14

D=t #o Equity
Rafie

89%

Core HR
Fevenus

719%

Dividend
Poyout Rofio

27%

Operating
Profit Morgin
oM 2023

23%

=t Profit Morgin
oM 2023

69%

R=curring Revenoe
R 2023
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LATEST YEAR UPDATES

2023 9M Revenue growth and

! projected full year
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FINANCIAL RESULTS
Quarter 3 -2023



YTD Consolidated

@ Feuence @00 Profit @ Ldsested EST @EST

Sttt Comzolidsted FE
tnclude Dateln £5/8 - 30/97/22

YTD 2023 Performance

93 10
17
i1:%

&1

% Revenue change
% GF change

% Adjusted EET change

% EAT charge

YT 5% GPM-andd 56 Adjistad EBT

L ESci

p2a 2023

2

Proforma Consnlidated &S

noiude Diataln /1 - 30/9/22

Consalidatad =75 E

Adipsted FBT 2022 vy 2022

YT Revenue 2023 < 2022
1, 000 280
&
14 - 94 ni
T st ‘
BSA Pt
bl FE1

202 THA Chher SEA ] 2023

THA Ciither SEA

TAdjusted EFT

wd
Lx:

2023 vs 2022 (Pro Forma)

Revenue grew +87mb or +10%
THA +67mb / IDN +5mb / Other +16mb

Gross Profit grew +72mb or +17%
RCPM grew from: £5% 1o 52%
Revenue +87mb and Cost-15mb
from Staff cost -£8mb less software capitalize
+26mb and other cost saving +7mib

Adjusted EBT grew +4Imb or +18%

%6 Adjusted EBT grew from 27% to 29%

*  Gross Profit +72mib

*  SCAAexp -34mb (Increase inpayroll,
marketing and professionzl fee)

* Interest income from financial investment
=8mb

*  Share of profit from associatesand 3V

-5mo

EBT grew +95mb or +61%

*  Adjusted EBT +4Imb

*  Exchangegain-£mb

*  PPAamortization -8mb

*  Gainonvaluation of financial investment
<Z0mb

®  Lastyear one-oif expense ~43mo 25 this year
has noons-off expenze
- Acguisition cost of DataOn +émb
= Provision of Convertitle Note +35mb



YTD by Region
@ fevenius BGmss Profil @ Adjested EBT @EAT
Tty
Fib
22 2
THA

*  Revenue +67mbor £13% (HR+52mb and
FIN +Emb)

*  GP +45mb (GPM grew from £6% 1o £8%
from Staff cost -2Bmb and Vendor cost
saving +7mb)

*»  Adjusted EET +28mb from GP +£5mb,
SG&A-TBmMb (Increase of payroll,
miarketing and professional feg)

*  EBT+9Zmbfrom
- Adjusted EBT +28mb
- Gain on financial investment +20mb
- Last year one-off expense +45mb as

this year has no one-off expense
- Acguisition cost of DataOn +6mb
- Provision Convertible Note +39mb

YTD 2023 Performance

Oihaay SEA&

A0F

OTHER [SG/MY/VN)

*  Revenue +1omb or +22% [Payroll
+5mib and new sale of CreatDay
+&£mb and Sunfish +3mb)

*  GP +Timb from revenue +15mb and
cost -£mb from new costof
Vietnam operation -2mb and
Depreciation -2mb

«  EBT+Bmbfrom GP+Timband
SCEA -3rmb from new SGEA of
Vietnam -Tmb and SGEA -2mb
from increass of marketing and
professional expenses.

L8]

Proformo Consolidated F7S

DM

*  Revenue<5Smbor+2%

*  GP+17mb (GPM grew from 59% to 63% from
Software capitalize grew +24mb and Staff cost
-17mb and vendor cost saving +5mb)

«  Adjusted EBT +5mb from GP +17mb and 5G&A
-12mb from increase in marketing,
professional fee and staff cost

* EBT-5mb from
-Adjusted EBT +5mib
- Exchange gain +Imb
- PPA amortization expense -1imb

(v 2023 = -22mb / Year 2022 -Timb)

Proforma-consolidatea 2022
{gsstime consolidzted DataCn Jan — 5e0/



Q3-2023 Performance
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Change from Last Quarter
Q3-2023 vs Q2-2023

Revenue grew +27mb or +9%

*  THA +12Zmb (ERP+1Imb / HR+Tmb)
* IDN+12Zmb

* Other+3mb

Gross Profit grew +23mb or +14%
%®GPM grew frorm 52% to 54%

as revenues +27mb and cost of license
inciease -4mib

Adjusted EBT grew +26mb or +32%

* Gross Profit +23mb

* S04 saving +3mb (decreasein
marketing expenze and
depreciation)

EBT grew +24mb or +32%

*  Adjusted EBT +26mb

* Exchangegain-imb

* Gainon financial investment -Tmb



REVENUE by NATURE

Revenue by Nature
PL ltem * MNon-Recurring Revenue ®Recurring Revenue @ Total Revenue

2 132

307

2022 Thr

2022 Qtr 3 2022 Oitr 4 2023 Ctr 7 2023 Cir & 2023 Citr 3

% Revenue by Nature

I.;l‘ . ! . ! ! ! !
0%
e

Recurring grew by +3 mb
or +1% from last quarter

Non-Recurring grew by
+24mb from last guarter
(ERP+10mb / HR +14mb)

23-2023, Recurring
revenue represents 66%
of total revenus
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BALANCE SHEET

Assets

BS group @ Curent Asseis @ Mon Current
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High Liguidity with
Strong capital structure
(very low debt)
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HUMAN
GROWTH STRATEGY

Tl

ﬁ ORGANIC

M&A
Only Related Business.

ﬁ. ECOSYSTEM
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«  CORE BRAND/ BUSINESS
[X] HUMANICA

Fayroll
Outsourcing
Consulting

Solution " Ecosystem

el ( orkplaze
SUBSIDIARIES
/,‘f.’? TIGERSOFT Wﬁhrcing’ =enix Hluf“gﬁﬂ'ﬁﬁ
HUMANICA EEC ﬁ%ﬁﬁ‘f SAPGhe HUMANICA FAS
ECOSYSTEM INVESTMENTS
2 GreatDa'.. <] £ Wit GROUP H
CHESS :
rabbitcash PHARM  Conicle

CARE
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e OUR MARKET

High growth and low competition in our core € markets and our

ietmam largest mid to upper-mid market segment.
CORPMMESAROE

34 GD2 percep
SIK

Recent heavy investment in HR Saos and pandemic

Orfippmes :
- - SoEsnsaaTEy challenges have increased corporate focus on
A TeAs GO par chp ISR . s
SoFsEEasTE 9 upgrading their HR processes and technology.
358 OOF oEroap T

O Frgmpoms
CFATELLE
] COF saroes 535K
o

Mid and uppsar-mid maorket solutions have almast no
competitors in Southeast Asia

CoD1IMg EA T
ITEk{ SOF paar cep £8%

Delayed technology upgrades of legocy SAF and
Peoplesoft solutions have few vioble options that
support core internal HR processes

A=
Frice Sensitivity Higih COur core 8 markets are underserved with estimated HRE
PR o solutions market ot 400 M USD vs a US estimate of 14.8 B.
LS GDF is 7x higher while HR Sclution spend is 37x higher.
Campe e GDP growth in our core markets is 27x US.
Solution Type Ot il the Box
Solution Scope Mediiarn

Solution Complexity Loww
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ORGANIZATIONS AVERAGE 80 EMPLOYEE FACING SYSTEMS

Integration, data consolidation and training are becoming unmanageable

The average large compuany now has more than 80 different employee-facing systems for HR (OKTA 2022 Survey)

The average large company now has 9.1 core talent applications (up from 7 in 2018) (Josh Bersin 2021 Report)
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OUR DIFFERENTIATION

Humanica focuses on providing holistic solutions for our
customers needs in Southeast Asla. We have spent 20 years
learning and helping our customers transform their HR.

n Humanica offers a complete solution. Global vendors
avoid time and payroll due to localization, local vendors
fail in HCM due to business process complexity.

B We, primarily, implement directly allowing us more
flexibility in pricing and greater efficiency. Tier one
providers using SI's are unable to satisfy the mid market

Workplaze is ready but flexible, meaning the
application is preconfigured to best practices before
implementation and requires only adjustment to
customer specific business process

Local Gehdd Gene Nitibis Solutions

Flanning

TECHNOLDGY
Projects | CRM | Weliness | Ecosystem | Interfoces

ANALYTICS
SERVICES
Outsourcing

Consulting
Benefits Advisory
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\( orkplaze
FOCUS ON THE EMPLOYEE EXPERIENCE

-
K s . DEVELOPMENT
% CONTINUOUS PLANNING
; B | PERFORMANCE | @5 ';
@ it e | - i
TRACKING PERIODIC REWARDS
: EVALUATION :
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OUR PLAN

Leverage Workplaze comprehensive features and high custormer

satisfaction to aggressively expand our customer base

Marketing - Increased focus on content and reputation
marketing while we enhance supporting materials for our
zoles force and improve content syndication and promotion

af customer reviews

Sales Development - Expansion of our sales force in key
morkets and regionally to expond our pipeling in mid &

enterprise markets

Multinational - Developing our international and mutt-
cauntry sales pipeling for MCPO and Soas solutions with a
focus on organizotion structured around our core supported
countries.

Ecosystemn - leverage our investments in subsidiories 1o delives
a more comprehensive solution by offering flexbie. illing
solutions for multiple services under a single subscription

Product - Continue our focus on delivering anall in one
solution for our Mid Market and Enterprise customer segments
that suppaorts HCM and total preductivity rmonogement
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WORKPLAZE ROADMAP

Upgrade Tools
Report Scheduler
elearning Course Writer

arkplaze

Dot b ) D e Hbad el Tl

SR —

Workforce Planning
Video Interview
Digital Signature

Generative Al & OCR @

8 —

Form Builder

MNew Report Writer
Generic Payrall
Budget Designer

Ecosystem

Flexible Benefits
Gamification Engine
Generative Chatbot




LATEST WORKPLAZE ENHANCEMENTS

(over 300 new improvements)

Maximize Prn-l:hcﬂiitﬂ:. : ._=_‘. .

of existing forms throughout workploze with odditional albility p
to design login poges, fonts and colors to support corporote
idertity.

ﬁ Realtime Customization - Forr editor allows customization Minimize Stress - The mw
L B

interviews with d=fined gquestions and then distribute video to
reviews. New functionality to generate and outomated
applicont assessment guestions.

a Recruitment Enhancements - Sunport recorded viden

L Reporting Enhancements ~ Groph builder report sharing &
distribution; muitipte report generation & new doshbeards:

Artificial Intelligence - 4l suppart for generation of job descriptions, courss
sumraries, OKR's ond other content & new executive HE report writer ta
generate pericdic summary reports including Al analysis and recommended
action plans. New Al recruitment tools to interpret applicant resumes and
enhancement of Machine leoming to predict employee resignotions

Project Management - Advanced Froject Monogement (o monage projact
by Sprint Waoterfall, Kanban, track tosks and productivity with control or
resource allocations and costing.

Payroll Enhancements - ARility to gengrate payroll simulotion, defineg
statutory reports for any unsupported country, and new functionality to
support requlotions for taxation of benefits in kind.
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ERP upaate

LATEST ACHIEVEMENTS
. Enhanced integration with Tigersoft and OUR STRATEGY
development of a new joint go to market strategy.

Bulsirpis E ORACLE

. . One — NETSUITE

ﬂ Multiple solutions enhancements for Add-on - S Gole e o
solution such as Thai Localization, Consignment o o . WY o
and Web PR.

Continued ERP market share expansion with the

ﬂ Strong customer acquisition with 8 new ERP support of internal add-ons.

implementations and revenue expansion through

upgrades to 10 customers in Q3. Revenue expansion in existing customer base

e e

NEW CUSTOMERS due to low ::hur‘r'l. license expansion and new
modules. Continued focus on long term

- A o relationships through Humanica add-on

@) AUTOR Corp E%:ﬁ%k‘{;k WELLNESS 2 ASIA solutions and additional services to improve

customer satisfaction.

Mat Center Co Ltd EEO

FLAﬁE Vs

Increased cross selling with HMC subsidiary
such as TigerSoft and H Lab.

Continued investment in Humanica professional
services team to support our positioning as the
premier mid-market ERP provider in Thailand.

cr
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TigerSoft Update

LATEST ACHIEVEMENTS

Openspace - New Feature for LMS, Chat, Box and
Mail en Mabile App

On Premise - HR Openspace on Cloud Computing

Smart KMS - Smart KMS (Knowledge Management)
smart Work (Enterprise Chat bot with HR Openspace
. Smart Robot (Al Chat bot) with Chat GPT4

SAP- Integrate HR Openspace with SAP Business
One

[X] HUMANICA

OUR STRATEGY

Cross Selling

=With Vendor, Cloud Provider, Banks and
Partners

- Cross Selling with H-Lab in Hospital Segment

- Cross Selling with Top Leader in Display in Hotel
Segment

- Cross Selling with ERP in Manufacturing
Segment with Humanica Financial Services

Enhanced Feature VWith Smart KMS, Smart Work and Smart

ﬂ LMS Continue Improve LMS Model

o Video Integrate Video Conferencing with HR Openspace
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TigerSoft Customer Reference (1)

Hospital
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TigerSoft Customer Reference (2)

Logistic Security
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EMPLOYEE WELL BEING &’ -
PHA R =’enlx

-— CARE

IMPACT TO YOUR ORGANIZATION

F

L4

Employee journey helps the organization to maximize value of Benefits

.
Data Analytics
Flexible eBenefit View.and analyae yed-
- " ol : on-year claims
Shop insurance Marketplocs Virtual doctors, '
Budgeted P bt healthcare costs &
flexible spending Increase Beyond insurance Si::ﬂti;;n s health checkup results
= promote as personal value - select for Seal : Edil:!? to build awareness and
mm =] .
part of total - BRGGSE TD rrisst wellbeing & i s education - inspiring
rewards diverse personal lifestyle prod ucts/ - P healthier lifestyle
SBIVICES Oh patient experience

needs throughout organization

cashless platform

targeted communications to engage employees with their benefits -
increasing engagement and appreciation
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ECOSYSTEM

Workplaze ecosystem provides for
additional functionality to augment core
HCM features.

Humanica associated companies

Third party apps

Go beyond even the best HCM functionality by providing
pre integrated functions that benefit from
interconnection with HR data and processes.

Ensure that doto privacy and security are maintained
when multiple providers interoct with personal data,

Allow providers to deliver a consistent experience to
employeas while leveraging Workploze Core and
additional Services.

] HUMANICA

Workplaze Partners —

Conicle Greatdai.

D= a1 (Pl B g

#/ TIGERSOFT Senix

- Workplaze Apps

Providence

Insurmmce )

Workplozs
Maat !

@
PH AR M % H
B s I
W orkplaze Ecosystem Core
o -
Customer i =g
T « orkplaze

- WL orkplaze Services

Gamification Flox Benafils Poymeanis |
. Salory I

K .
hai ¥YC Deductions |

Maorke Toto! Benafits
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THANK YOU

Any questions?

You can find me at

a Soontorn.D@humanico.com

www.humanica.com
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tenns pubikehiod on thig présentation are dendad to poovide lnanzlal mfarmatan ar busiress ifermation of HubAN
Soma fofward-iooking statzmeant moy be based on rmanagement's view ol pressnl time Thess i ormcotion ars
sutyact to.certan rigks and unetaintas ot oould coused the aoiuol resull to be different trom whot wos statsd
Thia moncgarmant undariokes noreapoesibiity of the cfangs after e doto ol Ih s presentaton




